Brand Identity

Directions:
Create a brand identity — the aspirational value
proposition for your brand.

Your brand identity should include the brand
essence or nucleus, the core identity, and your
extended identity or brand elaborations.

This phase should include research on the brand
assets you have to work with (i.e. brand symbols,
logos, leaders, products, mission statement,
organizational associations) with an eye toward
what you can elevate and improve to create a
more aspirational brand identity.

Start by brainstorming core identity and extended
identity associations and then choose the best
essence for your brand.
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brand to life.
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